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Abstract

Being able to get analysis on your business for free and automatically, meant a 
before and after for business. Google, with its web analytics tool Google 
Analytics, has been doing this since 2005. In these Analytics reports we will get 
all the information we want about the users who access our website, from 
where they connect to what their tastes are.

In this white paper we will see the most important sections for business 
activities, such as audience analysis, being able to explore users or segmenting 
the population according to their interests. We will also talk about other 
reports to know better the users that access or buy in your online store.

The following white paper is aimed at beginners in the Google Analytics 
application, so we will cover the most important topics for account analysis 
and use for your e-commerce.
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Introduction

Before we start with the reports, let's review the most important metrics 
we'll see in this guide:

● Users: are people who access the website.

● New users: users that haven't accessed the website before.

● Sessions: times they have accessed the web. A user can have 
different sessions even during the same day.

● Number of sessions per user: arithmetic average of the times each 
user enters the website.

● Pages viewed: number of URLs they have viewed on the web 
portal.

● Average session duration: arithmetic average of time spent on the 
website.

● Bounce rate: the percentage of times that users access the web and 
do not interact with it.
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Solutions

Most relevant reports

Overview

It contains information on all the reports in the Audiences section.

When you detect something that does not seem normal you can go and 
investigate in depth the specialized report within each section.

For example, imagine we detect that the bounce rate has increased; you 
should investigate which traffic has increased this metric by studying 
other reports.



Cohort analysis
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With the cohort analysis you can see the retention that a certain marketing 
action has had. You can even select different metrics such as sessions or 
transactions.

Imagine launching an email campaign announcing the start of the sales 
season in our store. Even if users don't buy on the same day, they might buy 
a few days later. With this report you can see how many times they have 
logged in during the last days and the real impact the marketing campaign 
has had.



Audiencies

In this section you will be able to see how the different audiences you 
create behave. 

For example, if you created an audience of "All users" and another of 
"Users who have stayed more than two minutes" you will see that the 
behavior is completely different. This second one will have a conversion 
rate much higher than the other one.

When you do this type of analysis, you should consider metrics in relative 
value and not in absolutes. In other words, if you look at the number of 
entries, the "All users" list will show a lot more entries, since all the entries 
for the selected time will have been made by users within these lists. 

On the other hand, if you look at the conversion percentages you will see 
that the list of "Users who have stayed more than two minutes" has 
obtained much better results.
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● The first row is the total sum.

● The second row contains the audience data "All visitors of the 
last 30 days".

● The third row contains the data of "Recurrent users for the last 
30 days".

● The fourth row contains "Users who have added a product to 
the cart in the last 30 days".

With this data you can clearly see who you should target with 
retargeting strategies: the audiences with the highest conversion rates.
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Explore users

This report is more than a strategic help, it can provide relevant 
information about buying patterns. 

In this report you can see exactly what each user has done.

For what is it useful? Let's imagine that a javascript event has been 
triggered in which a user has found a page with a 404 warning. If you look 
where he has accessed and where he has clicked you can find the link that 
gives problems.
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Affinity Categories

These are users who have certain interests but are not in the active search 
for a product. From a marketing point of view these audiences would be 
at the top of the marketing funnel.

In-Market Segment

From a marketing point of view, these audiences are much closer to 
conversion than the previous ones since they are in the active search of a 
certain product or service; they are in the Middle Of Funnel or Below Of 
Funnel.



Other reports

● Lifetime Value (Beta): is a quite interesting report. We have 
information on how much each user generates for us depending on 
the dimension you choose. For example, depending on the 
acquisition channel some users will be more valuable than others:
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● Demographic: here you can access metrics on what the 
demographic profile of the user is, which age groups provide us 
with the highest income, etc.

● Geographic: metrics can be observed based on the two 
fundamental geographical dimensions such as sex and age.



Other reports

● Behaviour: 
○ New vs. recurrent: metrics will be obtained from users who 

have accessed our website for the first time and users who 
have accessed our website at least once before.

○ Frequency: how many times users access our page and how 
many pages they browse.

○ Engagement: how long users stay on the website and how 
many pages they view.
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● Technology: you will have access to information on how users 
behave depending on their browser, operating system, screen 
resolution, Flash version, whether it is 24 or 32 bit...

● Mobile: 
○ Overview: You will get information according to the device 

category. That is: computer, tablet or mobile.

○ Device: you will be able to see information according to the 
model of mobile, the brand, the data provider, the operating 
system, the screen resolution...



Takeaways

After analyzing the available reports, it is important to know what to do 
with the audiences. To improve the performance of your ecommerce it is 
important to optimize:

● PPC campaigns: By segmenting users by interests, and later by 
market audiences, which are users who have searched for items in 
the last few days, you will get valuable information with which you 
can design display campaigns with which the ROAS will be much 
higher. 

● User Experience: Thanks to a better and deeper understanding of 
the consumers who interact with your online store, you can adapt 
your web portal to ensure that users can enjoy an improved 
experience when they are in your online store. Having a 
user-friendly design for your top buyers will improve the quality of 
users that visit your online store, increasing the conversion rate.
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Additional information 

If you want to learn more on how to manage audiences on Google 
Analytics for e-Commerce, you can visit netrivals.com for more 
information on the topic. Netrivals is a key partner of pure-players and 
omnichannel stores to help them become competitively smarter. The 
all-in-one view offered by Netrivals covers relevant and valuable 
e-commerce KPIs like: Price Index, Profit Margins and Conversions of 
e-commerce businesses. You can learn more here or even request to talk 
to one of their specialists here.
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For more information, please contact support@netrivals.com or visit netrivals.com
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